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13.1 Social Impact of Advertising

oth negative & positiv. .
Advertising is a social process. Advertising contributes “" l:j;’fi:g’tmm l?mef o ki 1);],:;;:;' ,
society. It is criticized for encouraging materialism, manip 85 the, i

need, stereotyping, fraudulent & so on. Advertising is a P.mduc;l::;c:lhl:zuri’e:ddvx;: SN s ap
persuasion, but still people buy only those goods and services B ; y y b a‘t they Purg,
is the outcome of the cultural values. The consumer’s behaviour is influenced by the;, farmly ay
income, age, family life cycle, social relations, opinion leaders, referel:nce grtc:lpst;tc, The valy, u
is ever changing with the passage of time. With these changes on value S)gibm’ € role of advery,
keeps pace with the changing times. Once a set of values have been REcepie h‘Yha Society, the advery, *
as a social and business process tries to bring all those goods and services which are made 1, L,
value system. While advertising has been criticised for many reasons yet there are many points i, favey
of social impact of advertising.
The following are some of the positive social effects of advertisements:
1. Informed Society: Through advertisements, the society is informed of varioys Products, .
uses, best bargains, safe handling of dangerous goods, effective use of scarce resources g,
petroleum and electricity, technological advances, etc. But for advertising, the S0Ciety wy,
have remained a less informed one.
2. Health and Hygiene Awareness: The advertisements on health drinks, toiletry prodys
sanitary ware and their installation, etc., make the people become aware of health and hygiex
Also, advertisements on protected drinking water, effluent treatment, etc., help people I
better. :
3. Rights of Consumers: The rights of consumers are made aware through advertisements s
The spread of consumerism and awareness of consumer rights are also due to advertisemen

4. Preventive Course for Dreaded Diseases: Dreaded diseases like AIDS are informed w0
people as to their cause, spread and preventive measures against them.

5. New Ideas: Consumers need to be informed of the development of latest technology. Crea®
advertisements render an effective service here,

6. Advertuemcnts Contributes to Creativity of People: The advertisements are presented 2!
creative manner beyond the imagination of the consumers,

nﬂ'jpr(

'

7. Environmental Protecfiol'l: Environmental protection is the need of the hour. The brﬁ[i
onslaught on nature by indiscriminate felling of trees, letting off untreated industrial eﬁ]uef;::

¥ Bocial Chisiges Social changes like accepting women a5 equals, empowerment of wor”
concern for the girl child and curbs op female infanticide develoi:ing public opinion 2§

i
i

child labor, etc., are created throug_h advertlsements only.
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| Consciousness: Concern for quality of a product

; i x ict,

jpvestment €1 promoted through advertisementqp r0cess, or even life, work, educati
National Interest: : ] - ion

., ouonIOf with tax la g Nah.onal Interest ls promoted th

1 complylng S FOmPllmenting export achiey rough advertisements as

ion of monuments, creating political awareness of citi emen :

izens,

in Advertising

ethical value. In today’s competitive an ) 2

1 advertisemept is n"lisleading, the crecﬁt?;i}t’;r ;fr:l}:l;itg, ::iw;zrt::fsrpints must be truthful

utting out mlsls?admg or exaggerated claims in respect of pro d1::t ost. :he advertising
or, it is very difficult to demarcate a clear line of difference betw;. sy ; S SEEVISES
e product must fulfil its advertised claims. Advertisements shoul;l; Wd s
IR oustiones; Celdbntics ercoRing theplocucans spr:ad?;egn‘;ala;i:g;

t, promotion of tourism
etc., are pursued thrr)ug}‘\

s “Good C.onduct” or “Conduct which is right in view of the society and the time
_ «av that 1--3th1.cs are rfloral principles and values that govern the actions and decisions of
sup. Ethics is a choice between good and bad, between right and wrong. It is governed
Jles of morality at a given time and at a given place and in a given society.
truthfulness of validity of claims to the mode of

various aspects. These range from the
ducts like cigarettes, alcohol and other injurious

\e advertisement. The advertising of pro
be dealt carefully. Advertising should:
1148

truthful: It should reveal the true and significant facts.

‘;_antiated: The claims should be should substantiated with proofs.
arative: It should not compare the products of two different manufacturers.

n-comp
al and true guarantees.
e claims.
to taste and decency.
ol of mmunication, playsasig

nificant role bothin business as well asin the profession
essential to good life

s or ideals, that are accepted and upheld by the society as
hile advertising any products or service, O idea. h: |
advertising means that the advertisers should do only gm?d adverﬂs‘xlpg, rgem:;ige
est advertising. It means that only true facts, no exaggeration and no lies, abow
idea or institution should be stated.

roducts, services and ideas should be advertis
for products like cigarettes, alcoholic products:

> avoided. icted to competent persons,

‘tCStimonials should be restr

ed and thattooto the right consumers.
tobacco, other harmful products

who must express honest
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