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Question 1: ‘Stunning You' is a new start-up planning to launch whole range of 

cosmetic items ranging from skin toners to make-up. These items will be made 

entirely from organic, herbal, and natural ingredients. Consider yourself as the 

marketing manager of this venture. Identify and briefly explain the appropriate 

Segmentation, Targeting and Positioning strategy of the firm for strategically 

launching the brand and its products in the Indian market. 

 

Question 2: Discuss the orientations (perspectives) that companies may adopt 

towards marketing. Why does the marketing orientation reverse the selling 

perspective? 

 

 

 


